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FROM Nute To Thudve

Hey there,

Congratulations on being one step closer to having a career that benefits you professionally and
personally. | created this workbook as a complimentary resource for you to further soak up the major
concepts in my book From Nine to Thrive: A Guide to Building Your Personal Brand and Elevating
Your Career.

I hope this workbook helps you continue to take the much-needed time to STOP and THINK about
your next career move. It's easy to make decisions when you're frustrated. It’s efficient to make
moves when you’re prepared.

Cheers to waking up in the morning with a little more pep in your step!

Creatively Yours,
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Marietta Gentles Crawford

@ (¢
F RO M Nm TO mme ©2017 Marietta Gentles Crawford | www.maribrandsforyou.com


https://www.amazon.com/Nine-Thrive-Building-Personal-Elevating/dp/0998775606/ref=sr_1_1?dchild=1&keywords=nine+to+thrive&qid=1607053147&sr=8-1
https://www.amazon.com/Nine-Thrive-Building-Personal-Elevating/dp/0998775606/ref=sr_1_1?dchild=1&keywords=nine+to+thrive&qid=1607053147&sr=8-1

FROM Nute To Thudve

The mind is so powerful, | tell you. Making any type of career change requires the ability to be mentally
strong. If you're lucky, your new path may not take long. But depending on the type of change you're about
to encounter, your thoughts can make or break you.

In fact, they can determine whether you're going to be successful.

This exercise will help you keep in mind the kinds of thoughts you should look out for as you position
yourself for a new opportunity.

Ditch Toxic Thoughts

What thought(s) pop-up when you're about to step outside of your comfort zone?

What positive reminders can you give yourself to counter the negative thought(s)?

What is your favorite motivational quote?
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FROM Nute To Thudve

Knowing your true strengths can make a difference when marketing yourself for a new opportunity. Here’s
the chance to write down some of the key questions to ask when it comes to evaluating your personal
brand. Getting this out of your head and on paper will help you carefully think through the answers.

Evaluate Your Brand

What is special about the way you do what you do (the way you achieve results) that’s unique to you?

What part of your work do you love the most?

What are your top four strengths?

What do others tell you is your greatest strength?

What is your weakness? (Do you have a burnout attribute?)
Do others see you the same way you see yourself?

What are you passionate about?

Are the skills that you market complementary to what makes you happy?
What role do you feel most comfortable in (e.g., Leader, Creator, Doer, Facilitator, Motivator)?

Who is your target audience? What pain points do you solve for them?
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FROM Nute To Thudve

You need to take the time to think about your plan and how you want to hit the ground running. You'd be
surprise how having a plan adds to your confidence. It doesn’t mean that you'll have all the answers or you
won't have to adjust. It's quite the opposite.

As you complete this exercise, you may find that you have more questions or need to take a step back in
order to move forward. Whatever you discover, know that visualizing where you want to go will get you
closer to where you need to be.

Brand Strategy

What is my timeframe to make a move?

What kind of companies am | targeting?

What personal brand attributes and experience do | have that are most appealing and in demand?
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FROM Ne o Thrve

How will I make myself visible for opportunities for my ideal role?

Are there any skills that | don’t have that | need to advance? If so, how will | work towards getting these
skills?

How will | measure my success?
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FROM Nne o Thrve

The point of making S.M.A.R.T. (Specific, Measurable, Attainable, Realistic, and Timebound) goals is to set
obtainable expectations. | don’t want you to think elevating your career means that you must set the bar so
high that you're discouraged and running out of steam before you make any real headway.

| want you to use this exercise to think about taking action that will stretch you past your comfort zone
without making you feel overwhelmed. Remember to tackle your goals in chunks. It's better to make many
small steps than to take no steps at all.

S.M.A.R.T Goals

What are your top three goals?

What actionable steps do you need to take to work towards your goals?
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FROM Nute To Thudve

Your brand story is a compilation of all your skills and experience that makes you who you are. Kind of like a
greatest hits collection. Your elevator pitch highlights your marketable skills and can be used in various
forms (e.g., networking, LinkedIn, interviews). You should have a clearer idea of your strengths if you
completed the “Evaluate Your Brand” exercise.

Your ability to communicate your value will open the door to opportunities even when you least expect it.
The key is to have a clear, consistent, and credible message. Use this exercise to think about how you can
summarize your brand in a way that highlights your marketable skills and makes you stand out from the
competition.

Master Your Brand Message

What skills do your target audience value? (Remember the WIFM, What's in it for me?)

How are they different from similar professionals?

What career highlights support your skills?

What is your elevator pitch?
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FROM Nute To Thudve

To elevate your career, you must think beyond the resume. The exercises in this workbook stress the
importance of sifting through your skills and goals so that you can prioritize which ones will get you closer
to a satisfying career.

Your digital brand can either validate or contradict your brand message when being considered for a new
opportunity. To make sure it's the former, this exercise helps you evaluate your digital brand so that it aligns
with your brand story.

Evaluate Your Digital Brand

What do you find when you “google” your name?

If a recruiter or potential networker sees your results, would they be able to validate your brand?

Is there anything that shows up in your search results that contradicts your brand message? (e.g.,
inappropriate pictures, controversial social media comments, criminal records, etc.)?

HINT: You can control some of the results by managing your social media activity, adjusting social media
privacy settings, and setting up a Google alert for your name at www.google.com/alerts.
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FROM Nute To Thudve

Congratulations, you made it to the end! | hope you gained some additional insight as you completed the
exercises in this workbook that compliments the takeaways in From Nine to Thrive. The following pages

include bonus material that you can use to track your progress and take notes.

Linkedln and Resume Checklist
Develop Your LinkedIn Profile  Best Practice

Pick a good photo

Be authentic
Go solo

Ditch the selfie
Keep it updated

Shine with your headline

Remove the default headline
Use keywords
Highlight your skills

Summarize your story

Lead with your personal brand

Don't settle for a quick paragraph summarizing your
career or repeating your career objectives and summary
statement.

Make your profile “pop” by writing a dynamic summary
and adding media files.

Best Practice

Enhance Your Resume

The top third of your resume is prime real estate. This is
where you give a synopsis of your brand story, skills,
and accomplishments.

Cut the fat

Cut the “fat” from your resume and remove positions
that go back further than 10-15 years. If some of your
older experience is still noteworthy, briefly summarize
it, but only if you have the space.

Be concise by highlighting significant
accomplishments, not everyday tasks, or repetitive
information.
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Avoid buzzwords

Common buzzwords include;

e Enthusiastic

e Passionate

¢ Motivated

e Driven

e Track-record

e Problem-solver
e Team player

e Detail-oriented

Remove fillers

e Make sure every line of your resume is packed with
targeted information about the value your offer. You
can do this by revising the content to be filled with
fewer fillers and more thrillers.

Get a “second eye”

e Make sure you allow enough time to look over your
resume with fresh eyes if you make any changes. Your
resume could have “redrum” hidden in there and it still
seems perfectly fine (after looking at it for the 10th
time).

e Be careful with spellcheck. Common mistakes like
“form” versus “from” or “manger” versus “manager” can
easily be overlooked and show a lack of attention to
detail.

e Check verb tenses when adding new roles. Make sure
the dates and tenses of previous roles are updated as
well.

Want more? Grab a copy of From Nine to Thrive.
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